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530 FULLERTON FOUNDATION 

RECOGNIZED WITH  

“AT&T INVESTING IN ILLINOIS AWARD” 

 

CHICAGO, IL MARCH 18, 2014 — AT&T Illinois today announced 530 Fullerton Foundation is the 

winner of an “AT&T Investing in Illinois Award.”  

 

530 Fullerton Foundation receives public recognition and a contribution of $10,000 from AT&T to be 

used to support to provide resources to support the continued operation and growth of the Foundation’s 

“Food for Friends” program, which annually serves 12,500 hot meals to Chicagoans in need of a 

secure, supervised community environment. 

 

“At AT&T, we’re investing for today and tomorrow.  As our customers continue moving to new Internet-

based communications technologies like Internet home phone and wireless, we are investing in next 

generation communications networks.   At the same time, we are also investing in the communities we 

serve, by making corporate contributions to Illinois non-profit groups and programs that are making a 

difference locally,” said Paul La Schiazza, President, AT&T-Illinois.   

 

Senate President John Cullerton nominated the 530 Fullerton Foundation for an AT&T Investing in 

Illinois Award with the strong support of State Representatives Sara Feigenholtz and Ann Williams. 

 

The AT&T Investing in Illinois Awards provide resources and recognition to organizations and programs 

that are improving lives in their communities and the state by advancing education, economic growth, 

new technologies and other essential community services. 
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About AT&T 

AT&T Inc. (NYSE:T) is a premier communications holding company and one of the most honored companies in 

the world. Its subsidiaries and affiliates – AT&T operating companies – are the providers of AT&T services in the 

United States and internationally. With a powerful array of network resources that includes the nation’s most 

reliable 4G LTE network, AT&T is a leading provider of wireless, Wi-Fi, high speed Internet, voice and cloud-

based services. A leader in mobile Internet, AT&T also offers the best wireless coverage worldwide of any U.S. 

carrier, offering the most wireless phones that work in the most countries.  It also offers advanced TV service with 

the AT&T U-verse® brand. The company’s suite of IP-based business communications services is one of the 

most advanced in the world. 

 

Additional information about AT&T Inc. and the products and services provided by AT&T subsidiaries and 

affiliates is available at http://www.att.com/aboutus or follow our news on Twitter at @ATT, on Facebook at 

http://www.facebook.com/att and YouTube at http://www.youtube.com/att. 
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Reliability claim based on data transfer completion rates on nationwide 4G LTE networks. 4G LTE availability 

varies. 

 

About Community Engagement at AT&T 

At AT&T, Community Engagement means engaging our employees to build healthy, connected, and thriving 

communities where we live and do business. Employees are focused on three key issues: improving educational 

outcomes, building sustainable communities and promoting the responsible use of technology. In 2012, 

employees and retirees donated more than 5.8 million hours of time to community outreach activities and pledged 

more than $34.8 million for charities of their choice through employee giving. Employees also committed to more 

than 23,500 sustainable choices through Do One Thing (DOT), which invites employees to make small, everyday 

choices that add up to a big positive impact for themselves, the community and/or the company. 

 

About Philanthropy at AT&T 

AT&T Inc. is committed to advancing education, strengthening communities and improving lives. Through its 

philanthropic initiatives, AT&T has a long history of supporting projects that create learning opportunities; promote 

academic and economic achievement; and address community needs. In 2012, more than $131 million was 

contributed through corporate-, employee- and AT&T Foundation-giving programs. 

 


